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What business owner would ignore the
power and pay-off of email marketing?

Start by asking yourself:

What pressing problem, issue or challenge are you dealing with at
the moment that would prompt you to open a relevant email about
your pressing issue?
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1. The one most relevant question you must ask yourself if you are to
see the importance of using an ‘email marketing machine’ for your
business

What pressing problem, issue or challenge are you dealing with at
the moment that would prompt you to open a relevant email about
your pressing issue?

Where is the value in this question?
The value lies here...

...we all like to complain about the never ending flow of spam into our email inbox. This
then makes it easy for us to reject email marketing as a waste of time.

And yet, if we’re struggling with a difficult employee problem and we see an email about
solving challenging people problems we’ll open the email because it is relevant to us. If
we’re wondering about buying or leasing a new car we’ll open emails about car deals
because it is relevant to us.

We all open emails that are relevant to us and our challenges. So...

...our job as a business owner is to use email marketing that appeals to the relevant issues
our customers are experiencing.

These tools and resources plus the accompanying Business Bitesize report have been put
together to show you how you achieve greater relevance to your emails and also build a
series of emails rather than thinking a single email will do the trick

IM PO RTANT: Only when your email is relevant will it be read. But it
won’t be read unless it gets opened.

This means more than anything else your email subject line must quickly,
clearly and explicitly tell the reader what to expect from your email.

Vague, unclear or irrelevant subject lines will kill the response rate to your
email marketing.

Check out the subject line checklist below to help you to be sure you have a
strong, clear and explicit email subject line...
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2. Your ‘Email Subject Line Checklist’ to increase the open rates of
your emails...

Cut-through-the-clutter, email subject line checklist:

(Tick 4 of 5 that must include first question in red)

L1 Is the subject line blatantly relevant to the reader?
Accountant/dentist/vet/lead-magnet subject

] 3 or 4 words — but must be 7 or less

L] Does the headline in the email make sense after reading the
subject line of the email?

L1 Is the emotional content obvious? Using words like - love, family,
mayhem, risk, personal...

(] Does it open a loop — Does it create curiosity — Does it read
‘irresistible’?

Notes:

1. Relevance determines whether the email will be opened or not; if you name your
target audience they will feel the email more relvant to them

2. Brief but clear so no more than 7 words, less if you can

3. Don't con the reader. Make sure the headline in your email makes sense after the
subject line of your email. People like consistency and hate inconsistency

4. If you get emotional impact in your subject line (and headlines) more of your emails
will be opened and read

5. The psychology of the brain means that humans hate open loops (curiosity did after

all kill the cat!). “3 ways to cat health and happiness...” has an open loop (what 3
ways?) and ticks all the other boxes too
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3. 7 lead magnet examples to inspire your website lead magnets
and improve your list segmentation and email relevance...

Hubspot is one of the big
players in the digital marketing
arena.

HubSphbt

Here’s one of their lead
magnets.

If internet marketing is relevant
to you then this lead magnet
will appeal to you and you'll

request this essential guide. THE ESSENTIAL GUIDE TO INTERNET
MARKETING

Learn the building blocks for successful online

Respond to this lead magnet
and you'll find Hubspot will
send a series of emails inviting
you to get more information
and speak to them about walL
internet marketing.

marketing

FIRST MAME * LAST NAME *

CONTINUE

f
Marketo

WATCH A 4 MINUTE DEMO

Complete the form on the right to watch all videos

WATCH HOW

Al P

Marketo, another digital marketing company, are using a short video to swap for your
email address. We’re all in a hurry so a 4-minute payoff has great appeal.
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Here’s IKEA using their catalogue as a way of tempting us into signing into their email
marketing series. If you're into upgrading a rooms furniture then this is relevant and the
subsequent emails are relevant too.

L
E‘E oo

imu’ mh an Expafol

Please send me:

W Irspirational emails and updates

Sign up for (
the 2015 v
|

Catalog now! ' Mok text messages®
The 1014 IKEA Catalog wos Catalog!
0 DOPURM ENAE we'Te fresh
augtl Bt don 2 Tes, send me the Annual [KEA Catalog
won't be long 1 = B
2015 Catsdog
Reguired Felss sre o Bald

Email addreds

Confirm amsil sddress

Firmt mame
f Want inspiration without the wait? Luut e
You gan downlcad the digital versicn of the 2004 IKEA Catalog today!
Count zip
Download the 2044 Digital Catalogh ";“ o A
T i

Here’s PC World offering a simple comparison report as a lead magnet incentive:

Enter your details below to compare TV, Phone & Broadband deals

Search for Postcode Landline

il o

Why do you ask for this information?
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And next there’s a holiday company using a lead magnet that could be improved don’t you
think? This is a great lead magnet for someone who'’s unsure about where to go on
holiday.

However what about their
CONTACT US ‘call to
action’ button?

Wouldn't it be better if
they offered a 4-question
quiz that narrowed your
holiday options to 3 or 4

F I N D YO U R best ideas? They'd then

have more takers because
DEST'NOLOGY making a phone call -
‘contact us’ will put off
many people.

. And if you had to offer your
Let us tailor-make your email address to take part

perfect holiday and find your in the 4-question quiz
destinolo they’d also have built their
gy email address list for a

future email series about
choosing the best holiday.

And if the 4-question quiz
answers also narrowed the
budget, location and
features of your perfect
holiday they would
CONTACT US segment their list even
further for even greater
relevance of future emalil
marketing campaigns.

What about a lead magnet for solicitors next?
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FREE website healthcheck Tips booklets lb§ '
E

Test 100 pages of your website using 200 If you work in a law firm these FREE guides

different testsin will save you time

5 categories and money ]Wf] ;;

aly
pPr |

This website/digital marketing business (Conscious) focuses on providing services to
solicitors.

They have two lead magnets:
e a free website healthcheck

o free tips booklets

The lead magnets are aimed at solicitors who want their website to work better for them or
they want to improve their digital marketing.

The tip booklets ‘download here’ button takes the visitor here (see next page)...
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Tips booklets download

Please complete the following form to be taken o the downlosd page for all our bookdets, listed below Each book i individualty priced from £9.59 - £15.5% but from here you can downiload tham for free

Which booklets do you wish to download?

501~ brig o, want the ot

Your Details

Masrw®

Company”

Where do you hear about our tips booklets?

Vheard ateout these tps bookie vix Plrase select we S tn know which S0 af sur advertising worked!

Please include me on the ConsciousLaw Newsletter Email List

It's hard to see (apologies) but this page has visitors choosing from 13 different tips
booklets and so has the visitor telling this website company (Conscious) what is of most
relevance to them.

This means the team at Conscious know what ‘hot buttons’ will get these people opening
future emails.

Check out how this looks in real life by visiting https://www.conscious.co.uk/

But can a lead magnet work for builders, plumbers and electricians? Let’s see...
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Here’s ScrewFix using a lead magnet to tempt
ambitious tradespeople to enter a competition.

ATOYOTA PROACE OR HILUX

Especially those who are looking for a new vehicle! WORTH £32,000 OTR*

Check out the entry page which tells screwfix the type
of services and products that are most relevant to
them.

Are you Britain's Top Tradesperson 2017

Please complete all fields with *

About You

ENTER TODAY! g
Closing date for enaries O4/0S201T TAC'S apply. wion waen sorewfixcomgutitans. com for full detadls *On the read

First Last

Mobile/Contact Number *

ScrewFix are cleverly working out

Email * which email messages are
relevant to all the people who've
Address * entered this competition.

It wouldn’t surprise us if Toyota
have sponsored this competition
so that they can get a list of
builders etc who want a new van

Street Address

Address Line 2

or truck.
City State / Province / Region
United Kingdom Screwflx get g great Iead. magnet
Postal / Zip Code Country for their website and email

marketing that enables them to
segment their list on location and
type of trade

About your work

What is Your Trade (Please tick appropriate box) *

Builder Decorator

Joiner Plasterer
Electrician Kitchen

Plumber Heating Engineer
Bathroom Landscaper
Maintenance Other
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4. Save time and look brilliant by using technology to make your
email marketing work seamlessly...

Here’s a link to a useful reference for the top 20 email marketing services. The top three
are shown here...

...use this link to find the full list of top 20 or click the image below

http://www.capterra.com/email-marketing-software/#infographic

BROUGHTTOYOUBY £ Capterra

% THE TOP 20 MOST POPULAR
Email Marketing Software

With newsletter templates, contact list management, email automation and more, these email marketing solutions
provide a simple and effective way to connect with your valued customer base. Below is a look at the most popular
options as measured by a combination of their total number of customers, users, and social presence. Tosee a
comprehensive list, please visit our Email Marketing Software Directory.

A Hide All Data MARKET VENDOR
score @ @ cusromers @ users SOCIAL SIZE
MaliChimp -]
Customers  Users ¥Reviews  KiLikes inFollowers ¥ Followers
7,500,000 | 15000000 @ 1,605 275971 30,683 227,449
B) constant Contact ~ @ ©
Customers Users ¥ Reviews ElLikes InFollowers ¥ Followers
650,000 650,000 166 135,699 17,609 72014
B} VerticalResponse ~ @ I ©
Customers Users v Reviews EdLikes in Followers ¥ Followers
600,000 1,000,000 7 38,540 3,151 176,749

Rest assured there’s no lead magnet from this link - it takes you straight to the report with
links to a more detailed review of each of the top 20.

Copyright 2017 © all rights reserved
10


http://www.capterra.com/email-marketing-software/#infographic
http://www.capterra.com/email-marketing-software/#infographic

business

d [ ]
1 keti hi
bitesize & SRl

5. Example emails you can use to —
help construct your email B -erica clevalee | e
series...

Firstly your welcome emails...

You're a short google search away from all
the welcome emails you could ever want to
see but to help you get started...

...here’s an example from Virgin America... WE LCO M E A BOA R D

We'll be in touch.

GRAB A SEAT

Hi there,

Thanks for signing up to keep in touch with Virgin America. From now on, you'll
get regular updates on fare sales and special offers from the airline making
flying good again. And since you'll be the first to know, you can always fly with
the best fares we've got (in addition to the usual moodlighting, WiFi*, food on
demand, TV, movies, and more).

In the meantime, check out our Fares to Fly By and get a jump on your next
getaway. Here's to the start of a healthy digital relationship.

Cheers,
Virgin America

...see more examples of proven welcome

emails...

1. https://blog.hubspot.com/marketing/welcome-email-examples -
sm.0001xtigbzmnudhxs551rnlbj4vvx

And to see more examples go here:

2. http://www.verticalresponse.com/blog/10-examples-of-highly-effective-
welcome-emails/

And we particularly like the Air BnB and Amazon welcome emails shown here:

3. https://www.getvero.com/resources/welcome-emails/

If you want Ryan Deiss’ perfect welcome email template go here and fill in his lead magnet
to get it:

4. http://www.digitalmarketer.com/welcome-email-template/

What about the next stage of your email series, your ‘engagement emails’?
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An example email you can use to help construct your engagement emails and
more steps to advance and enhance your email marketing...

Here’s Hubspot again showing us how to construct a decent engagement email that moves
people into their buying cycle.

Notice the elements of the email:

a. Referencing the fact the reader had engaged with a previous email by clicking a link

b. Credibility statement proves that what they do has worked for other readers just like

you
Starting HubSpot Trial and Scheduling Partnership Call = B
Chris Piccirilli cpiccirilli@hubspot.com via dj073w3ngzvwzt Apr 30 - . A
to me |~

a. | noticed that you recently expressed an interest in HubSpot and some of our content.

b Through our partner program for firms like yours, we've helped many of our partners
" expand and grow their businesses with longer and larger monthly services retainers.

I'd recommend starting a trial at HubSpot.com to start the process and begin exploring.
http:/fwww.hubspot.com/partners/free-trial-client/

| believe you'd benefit from our Partner Program for marketing agencies.
http:/fwww. hubspot. com/partners

Our Partner Program has helped marketing agencies with the following areas -

1. Predicting, measuring and delivering a stronger ROI from the online marketing
services you provide

2. Signing up more clients faster by generating more leads for your services and
improving your sales processes

3. Developing or improving your online marketing services offering

4. Generating a larger portion of your revenue from bigger recurring retainers

5. Becoming an expert at SEO, social media, closed loop marketing analytics, business
blegging, lead generation, marketing automation

Are you looking for help with any of the above? If so, let me know if you'd like to chat
over the phone to learn more.

Regards,
Chris

c. Easy next step — start a trial with a link to click there and then. Then a ‘more
information’ link just in case a trial is too soon for this reader

How can you use this example to influence your engagement email series?

Want more insight on this? See if Ryan Deiss helps here:
http://www.digitalmarketer.com/email-marketing-machine/
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6. The book and other powerful resources — ‘Invisible Selling Machine’

by Ryan Deiss

Email marketing continues to be a serious, significant and successful way to build sales for
your business.

These statistics prove its power:

- Email marketing was the biggest driver of Black Friday transactions, with 25.1% of
sales originating from the marketing channel. (Source: Custora)

- 58% of adults check their email first thing in the morning. (Source: Customer
Intelligence)

- 89% of marketers say that email is their primary channel for lead generation.
(Source: Mailigen)

Ryan Deiss, in his book ‘Invisible Selling Machine’, shows you the easy steps to make email
marketing work for your business. He’s invested £millions in email marketing to grow his
business so he should know.

Yes there’s work to do. Time and energy to invest. But do you want your competition doing it
better, smarter and more often than you or do you want to get the competitive edge at your
fingertips with email marketing?

There’s lots to learn from Ryan Deiss and this book is a great place to start and a great place
to assess whether you're making the most of email marketing for your business.

His book is at Amazon here - https://www.amazon.co.uk/Invisible-Selling-Machine-Ryan-
Deiss-ebook/dp/BOOVXC226E
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